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Mo Dewji Foundation x Simba Sports Club

| connected children’s centres’ practical needs with
partner resources, coordinated delivery, and
represented the Foundation in community and media
engagements.
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Strategic Communications Officer




NEEMA KIZIGHA

CONTRIBUTION & EFFECT

From a centre’s needs to a visible partner response

Institutional Development Specialist « Mo Dewji Foundation ¢ Portfolio evidence: September 2025 to March 2026

n IDENTIFY
Sourced and located centres.

LISTEN
Interviewed caregivers and assessed priority needs.

RESOURCE
Procured requested items and coordinated suppliers.

DELIVER

REPRESENT
Participated in public and media-facing engagements.

Community Engagement & CSR Partnership Delivery

Coordinated partners, preparations and the event day.

Established the community contacts needed to prepare the visits.

Used the centre’s stated requirements to guide support.

Translated agreed needs into supplies ready for handover.

Enabled the MDF-Simba partnership to deliver community visits.

Gave the Foundation a visible presence alongside the support
delivered.
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NEEMA KIZIGHA 01 - MABIBO

Twarika Kadiliya Children’s Centre

8 September 2025 « Mo Dewji Foundation x Simba Sports Club
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MY CONTRIBUTION

Centre sourcing, needs assessment, procurement
and visit coordination, followed by public
representation for MDF.

Donation handover: children, centre representatives, partner team and supplies.

Communications evidence: a separate interview post and a

Delivered: essential supplies, with food staples, soap, water and beverages visible in
20-item donation carousel. My interview identity is confirmed.

the handover photograph.
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NEEMA KIZIGHA

Child in the Sun Children’s Centre

15 September 2025 « Mo Dewji Foundation x Simba Sports Club

02 « MANZESE
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Media briefing image supplied by Neema.

My contribution: coordinated the centre engagement, assessed

needs, procured supplies and prepared the visit.
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Partner briefing with donated supplies displayed.

Visible output: detergent, bar soap, wheat flour and cooking oil; a
documented media briefing and donation carousel.
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NEEMA KIZIGHA 03 & 04 - MBURAHATI / TEMEKE

Repeat delivery across different communities

Two separate visits, each recorded on Simba’s public channel.

NEW FARAJA * MBURAHATI AL-ZAM ¢ TEMEKE
24 October 2025 21 November 2025

Donation visit with children and partner representatives; Centre visit and handover; maize flour and cooking oil are
the caption confirms support delivered through the visible in the supplied photograph.

MDF-Simba partnership.

My contribution across both visits: centre identification, needs interviews, procurement, preparations and event coordination.
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NEEMA KIZIGHA 05 « CHAKUWAMA

Delivery backed by public attribution

30 January 2026 « Community support ahead of the Espérance / ES Tunis fixture
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MY CONTRIBUTION

Coordinated the CSR engagement from centre
assessment and purchasing through visit
preparations and delivery.

INDEPENDENT EVIDENCE

Simba'’s official report names Neema Kizigha
as the Mo Dewji Foundation representative
and records her remarks about continuing
support to children’s centres.

Public representation
An attributable institutional voice alongside a
documented partner donation.

Visible supplies include bottled water and packaged food. Exact quantities and beneficiary
totals are not recorded in the available evidence.
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https://simbasc.co.tz/news/tumetoa-msaada-kituo-cha-chakuwama

NEEMA KIZIGHA

One Table, One Family

06 « MOTHER OF MERCY / MADALE

Ramadan and Lent initiative « Community engagement and prospective partner observation

“Ditferent prayers,
one heart.”

A proposed campaign bringing Muslim and
Christian families together with children from
Mother of Mercy Centre, with an Imam and a
Priest participating.

Source: One Table, One Family campaign document.
Proposed period: 4-11 March 2026.

COMPLETED ENGAGEMENT « MY ACCOUNT

A Ramadan visit to Mother of Mercy Centre took place.
UNICEF representatives attended as observers to
understand the Foundation’s approach during exploratory
partnership discussions.

CAMPAIGN DIRECTION « PROPOSED

The concept connected interfaith community participation
with family inclusion for children in residential care. The
wider campaign and proposed partnership did not proceed.

Planning figures in the document: 75 children, 14 families, 160
people and TZS 15 million estimated cost. These are proposed
targets and budget, not delivered results.

Capability shown: community engagement, stakeholder convening and an inclusion-focused campaign concept. UNICEF’s role was observational; no formal

partnership or policy change is claimed.

Community Engagement & CSR Partnership Delivery
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NEEMA KIZIGHA

WHAT THIS BRINGS TO UBONGO

Community evidence that supports partner confidence

A distinct portfolio angle: community relationships, partnership execution and public representation.

Partner engagement Needs interviews and centre liaison across five
photographed visits.

Institutional visibility Media-facing photographs, an interview post
and a report naming me.

Cross-functional Procurement, supplier coordination,
delivery preparation and event-day delivery.
Inclusive campaign Mother of Mercy visit, UNICEF observers and
thinking an interfaith campaign concept.

Prepare community and partner engagements around
clear needs, agreed contributions and documented
delivery.

Support spokesperson engagements with grounded
programme context and clear partner messaging.

Connect communications plans with the teams,
resources and schedules needed to deliver them.

Support stakeholder consultation and communications
that reflect children’s community and family contexts.

Evidence - clear narrative — stakeholder confidence. These cases show delivery and representation; they complement the documentary portfolio’s field

storytelling and international partner engagement.

Community Engagement & CSR Partnership Delivery
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NEEMA KIZIGHA PUBLIC RESPONSE & EVIDENCE

Five visits. Five public donation records.

Post engagement captured in supplied screenshots; figures are associated with Simba’s posts.

CENTRE / DATE LIKES SHOWN COMMENTS EVIDENCE

Twarika Kadiliya * 8 Sep 2025 10.5K 199 Handover + interview

Child in the Sun « 15 Sep 2025 18.9K 528 Supplies + media briefing
New Faraja ¢ 24 Oct 2025 12K 246 Community group + caption
Al-Zam « 21 Nov 2025 10.3K 295 Supplies + caption
CHAKUWAMA « 30 Jan 2026 9,854 308 Photo + named official report

Approximately 61.6K likes and 1,576 comments across five distinct donation posts.

Additional Twarika interview post: 9,328 likes and 142 comments. Counts are snapshots, not unique reach, beneficiary impact, or engagement attributable solely to my
work. Repeated carousel screenshots are counted once.
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NEEMA KIZIGHA RECEIPTS « SOURCE REGISTER

The records behind the portfolio

Photographs are cropped from supplied screenshots for presentation. Original captions and counters are retained below.
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See Translation
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I refuse to believe
that the life of a
child in the
developed world
is more precious
than the life of a
child in Tanzanig
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[3)™ Liked by mary.norbert49 and others simbasctanzania Kuelekea mchezo wa Ligi ya Mabingwa
s}mbasctanzania Kwa kushirikiana na @n ifoundation, Afrika dhidi ya Esperance, tumerudisha kwa jamii kwa
h = 4 kushirikiana na @r on kutoa msaada kwenye
tumetembelea na kutoa msaada kwa Kituo cha Kutunza 5 2 5
18.9K Q 528 r(-)J 47 ? 4 o 12K Q 246 rZJ 30 V 1 Watoto Yatima cha Al-Zam kilichopo Temeke, Dar es Salaam. Kituo ch utunza Watoto Yatima cha Chakuwama.
#N -
simbasctanzania Kwa kushirikiana n: vjifoundation simbasctanzania Kwa kushirikiana na @modew;j ndation " oo T atian
tumetoa msaada kwenye Kituo cha Kutu Watoto Yatima tumetoa msaada kwenye Kituo cha Kutunza Watoto Yatima .
cha Child In The Sun kilichopo Manzese, Dar es Salaam. cha New Faraja kilichopo Mburahati, Dar es Salaam.
# ja

105k Q19 17 3 N

'ff, Liked by kingalbertlua and others

simbasctanzania Tumetoa msaada kwenye Kituo cha Kutunza
Watoto wenye Uhitaji cha Twarika

Dar es Salaam kwa kushirikiana na

#NguvuMoja

. @ simbasctanzania &
See Translation

@ simbasctanzania &
See Translation

=) simbasctanzania & and 3 others
@ 1 Mbosso - Pawa

SIMBA V YANGA

S YT VAL DIIE

Twarika Child in the Sun New Faraja

CHAKUWAMA

Sources: supplied Simba Instagram screenshots; Simba’s official CHAKUWAMA report (30 January 2026); One Table, One Family campaign PDF; Neema'’s
account of her responsibilities and UNICEF observer attendance.

Evidence boundaries: supplies are described where labels are visible. No unverified beneficiary totals, donation values, funding conversions or policy outcomes are reported.
Mother of Mercy’s campaign figures remain proposed. Six centres are included; five have public photographic records.
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